
Selling Cigarettes

How Big Tobacco Uses Marketing and Media to Recruit New 
Commercial Tobacco Users
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Marketing

• The ways the companies, big and small, 
make, promote, price and sell products so 
that people will buy them. 

• These techniques are subtle and 
sophisticated, and far more powerful than 
we realize.

• How do you think companies make you 
want to buy their products?



Why sell cigarettes?

• We know commercial tobacco causes harm, 
and even death.

• So why would big tobacco companies try to 
get more people to start smoking, chewing or 
using e-cigarettes?



Replacement Smokers

“Today’s teenager is tomorrow’s potential regular 
customer, and the overwhelming majority of smokers 

first begin to smoke while still in their teens…The 
smoking patterns of teenagers are particularly 

important to Philip Morris…It is during the teenage 
years that the initial brand choice is made.” – Myron E. 

Johnston, Philip Morris ResearcherLorillard Tobacco: “[T]he 
base of our business is 

the high school student.”

U.S. Tobacco: 
“Cherry Skoal is for 
somebody who likes 
the taste of candy, if 
you know what I’m 

saying.” 



Promotion

• This is the marketing strategy we most often think of.

• Advertising

• Sponsorship

• Product Placement

• Sponsored Posts

• Endorsements
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Packaging

Promotion – Social Media



Product Placement



Product Placement



Sponsorship

• Sponsorship

• Sports and teams

• Arts and culture

• Events and tradeshows

• Facilities

• Companies target potential customers by 
sponsoring things they are likely to see or 
be part of.



Product
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Price

• How much it costs a customer to buy a product 
OR How much a customer will pay for a 
product

• Think about two different kinds of the same 
product that have different prices (ex. cars, cell 
phones, purses, gaming systems). 

• Why do you think they have different 
prices?

• Do you think both the higher priced and 
the lower priced version are targeting the 
same consumer? Why or why not? 

• Are there some techniques that you think 
could be used to target young 
consumers?



The Bottom Line


